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Hello
I’m Yoann Resmond:  
Interdisciplinary Visual Designer. 



I previously worked at IDEO as a CW for  
a wide range of projects, teams & studios*. 

*I am sharing these designs privately, Thank you for only sharing these  
with Hiring Departments. 
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1 Blue Shield Future 
Experience Journey

Blue Shield of California launched a campaign for  
a Future Experience Journey. As the lead visual 
designer on this project I began researching visual 
concepts based on early design briefs.  

The primary scope of the campaign was to 
represent the 4 stakeholders sharing this future 
experience: Member, Provider, Employer & 
Colleague. A series of infographic diagrams were 
created to account for propositions, objectives and 
activities for each stakeholder. These ideas would 
then take the form of physical and digital 
interactive installations in multiple Blue Shield 
locations in California.



1 Blue Shield Future Experience Journey

The next step was creating a visual experience in 
the form of a journey for each stakeholders. 
At IDEO the foundational design philosophy is 
human centered design, a process involving 
interviewing people in each represented groups to 
hear first hand real world experiences, stories, 
pain points, ideas and suggestions.  

All this information was organized in phases to 
create a genuine dialogue between the 4 
stakeholders. Key points in each journey became 
steps towards this future experience. My role was 
to provide a visual form to this project from 
information organization to brand and physical 
site specific interactive installations.



After many iterations, a visual information model was 
designed for each stakeholders with all the steps of their 
journey, as opportunities opening up a series dialogues.  

This structure allowed for the vision of the campaign as 
a whole to be developed. While the brand identity of 
Blue Shield of California was used according to brand 
guidelines, this campaign took on its own extended 
brand guide: typography, color coding, branding system, 
digital app and physical experience for site specific 
locations were all coming together as one unifying voice. 

Another important aspect of this campaign was to 
create a sense of emotional connection for people 
interacting with it. This was the next step of the design 
experience. 

1 Blue Shield Future Experience Journey



1 Blue Shield Future Experience Journey

Multiple types of kiosks were conceptualized to create 
an interactive in-person human centered experience. 

One emotional key that resonated well with the 
stakeholders was to feel connected through the visual 
exhibitions. To that end the choice of translucent 
plexiglass panels of colors emitting the warm glow of 
light shining from within the structures, provided an 
inviting vibe eliciting a sense of curiosity and projecting 
new energy for this future journey experience.  

iPads were included for each of the 4 categories to 
offer people an opportunity to create their own journey 
pathways using the app version of the installation.  

Dry erase boards were also included to leave 
suggestions, ideas and questions. All of these 
combined mediums allowed for a rich and helpful 
interactive experience at each sites.







2 Gates Foundation 
DIY Booklet

What if a time machine with the ability to carry a 
few grams of weight from the future to the present 
was able to share the secrets of an organization’s 
best practices in a booklet form? This is the exciting 
premise of this DIY Playbook for The Gates 
Foundation. 

This playbook uncovers a treasure trove of 
information, a shared identity from future colleagues, 
rooted in three core aspects: audacity, vulnerability 
and adaptability. Each of these principles comes 
with actionable advice, illustrated with conceptual 
dimensional 3D diagrams.



2 Gates Foundation DIY Booklet

The prompt for this project was to create a visual 
design language and aesthetic infused with a 
futuristic essence to offer the feel of something yet 
to exist, while still providing clear, organized and 
revelatory information.  

To visually translate the feel of time travel, the 
booklet’s identity is depicted by a Penrose triangle, 
an impossible geometry symbolizing a future 
where technology has unlocked wisdoms to share 
with the present. 

Each chapters form a triad of principles that are 
color coded in RGB swatches, a universal and 
enduring theme of the elements of visual 
technology. These 3 colors are mapped to the 
geometry of the Penrose Triangle, unifying the 
future and present. The booklet ends with a series 
of time travel customs authorization stamps for 
that extra inter-dimensional feel.











3 Acer Products 
Roadmap

For this project, the technology manufacturing 
company Acer was in need of reorganizing its 
product pipeline to optimize focus in the most 
needed categories.  

A functional interactive visual design system  
to easily keep track of its existing and future line of 
products in development became the objective.  

Two central points of focus: product ideation, then 
product development tracking. One great 
opportunity: having these two main points of focus 
converging into one cohesive whole.



3 Acer Products Roadmap

A color system was built expanding upon Acer’s 
brand guidelines to represent research opportunities 
i.e: lifestyle, productivity, capture, etc…

These categories could now be placed on a chart 
and go from focused concepts in the lower research 
half, to tracked function in the upper product 
development half.  
 
The design became an overview of ideation and 
production flow where each product category can 
clearly be assigned selective opportunities for 
chosen durations of time according to priorities, 
budget and evolving technological trends.



3 Acer Products Roadmap

For the design thinking research part of the 
infographic, the inspiration came in the form of a 
train depot diagram where all lines converge 
towards one, or stylized tree roots culminating to 
one tree trunk. This culmination point: the client. 

On the next slide, we can see the top half or the 
branches (product divisions) also culminating 
towards the central client figure, surrounded by a 
pie chart with percentage of opportunities currently 
administered to each product, all while establishing 
a clear timeline of current and future production 
schedules.  

This design was offered as an interactive software 
concept for the heads of company to optimize the 
tracking of their products in development.
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Thank you.


